


2CORONADO ISLAND

Waterfont 
Restaurant 
Opportunity 

10,894 SF

Waterfont 
Restaurant 
Opportunity 

10,894 SF

C o r o n a do  Wat er f r o nt  2 nd  Ge ner at i o n  R e s t au r ant  Sp a c e  Avail a bl e  Fo r  L e a s e  w i t h  a 

p ubl i c  do c k  and  d i ne  do c k  c o n ne c t e d  t o  r e s t au r ant  ov er  S an  D i e g o  B ay .   Un m at che d 

v i ew s  o f  D ow nt ow n  S an  D i e g o  c r e at e  m a s s iv e  ev e nt  b u s i ne s s  p o t e nt i al .



3CORONADO FERRY LANDING san diego bay

Whe t her  y ou  a r r iv e  by  fer r y ,  b i k e ,  o r  ba r e fo o t 

o n  t he  s and ,  t he  C o r o n a do  Fer r y  L and i ng 

w el c o m e s  y ou  t o  s t ay  a  l i t t l e  l o ng er .

The Coronado Ferr y Landing is a seaside 

escap e that blends coas tal charm with 

classic California l iving. Shopping,  dining, 

and leisure come together agains t the 

backdrop of the San Diego sk yline,  creating a 

des tination as iconic as the views themselves.



For over a centur y, 

the ferr y has been the 

heartbeat of Coronado, 

carr ying gues ts from 

dow ntow n San Diego to this 

charming seaside vi l lage. 

the ferry
To day, The Coronado Ferr y 

Landing continues that legacy, 

offering a gathering place where 

fami lies create memories,  couples 

celebrate mi les tones,  and locals 

embrace the coas tal l i fes tyle. 

From live mu sic on the beach to 

summer movie nig hts under the 

s tars,  ever y visit  is an invitation to 

exp erience Coronado at its f ines t.
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FERRY CARRIES OVER 

6 0 0 k6 0 0 k
PASSENGERS PER YEAR



TRADE AREA DEMOGRAPHICS 5

$ 2 0 2 , 7 6 7$ 2 0 2 , 7 6 7
Average Household Income

4 54 5
Median Age

6 4 %6 4 %
Bachelor’s Degree  

or Higher

$ 1 . 9 9 M$ 1 . 9 9 M
Median Home Price

$ 4 . 5 B$ 4 . 5 B
Consumer Spending

10 min  

drive time

C o r o n a do  Is l and  n a m e d 

“ T he  Per fe c t  LA  D ay  Tr ip ” 

C o nd e  N a s t e 

C o r o n a do  Is l and  a  Mu s t 

Vi s i t ,  Vo g u e  S an  D i e g o 

Tr av el  Gui d e

3 2 M3 2 M
Annual Visitors  

2024

$ 3 . 2 6 M$ 3 . 2 6 M
Residents In San Diego  

County, 2023

$ 1 4 . 6 B$ 1 4 . 6 B
Tourist Direct 

Spending, 2024



T H E 

C O R O N A D O 

L I FE  S TY  L E

Ambition, Cultured & 
Unapologetically Driven

T he  p e op l e  o f  C or ona do  a r e  l ivi n g  l i f e  t o  t he  f u l l e s t —

a c t ive ,  a c c omp l is he d ,  a n d  i nt e nt iona l  i n  ever y t h i n g 

t hey  do .  Ma ny  a r e  b i g - c i t y  p r o f e s s iona l s  who 

cho o s e  t o  l ive  i n  a  s ma l l ,  t ow n  b e a ch  c om mu n i t y 

w i t hou t  s a c r i f ic i n g  s oph is t ic at ion .  T hey  a r e  we l l -

t r ave l e d ,  we l l - e du c at e d ,  a n d  h i g h l y  i nve s t e d  i n 

we l l n e s s ,  f a m i l y,  a n d  c r e at i n g  a  l i f e  t hat  f e e l s  l i ke  a 

p er ma n e nt  va c at ion .

D on ’ t  m is t a ke  t he  f l i p - f l op s  a n d  b e a ch  c r u is er s 

f or  c omp l a c e nc y — t he s e  r e s ide nt s  a r e  d y na m ic , 

e n g a g e d ,  a n d  de ep l y  c on n e c t e d  t o  t he i r  c om mu n i t y. 

Whet her  i t ’ s  mor n i n g  p a dd l eb o a r d  s e s s ions , 

a f t er no ons  at  p ick l eb a l l ,  or  eve n i n g s  on  t he  b e a ch 

w i t h  f a m i l y,  C or ona do  l o c a l s  e m b r a c e  ever y 

mome nt .  T hey  a r e  s u n - s e ek i n g ,  he a l t h - c ons c iou s , 

a n d  a lway s  i n  p u r s u i t  o f  t he  b e au t i f u l — whet her 

t hat ’ s  i n  a  c u r at e d  home ,  a  p er f e c t  f is h  t a c o ,  or  a 

s u ns et  over  t he  s k yl i n e .

I N  S TY  L E 

Average Age: 36  |  Median Income: $63K  

•	 Mostly educated, young singles who aren’t ready to settle down yet.
•	 They do not own homes or vehicles and choose to spend their disposable income on upscale city 

living and entertainment.
•	 Vacations are often spontaneous, packed with new experiences and chronicled on their social 

media profiles.

E X U R B A N I TE  S

Average Age: 51  |  Median Income: $103K 

•	 Approaching retirement, but showing few signs of slowing down.
•	 Active in their communities, generous in their donations and seasoned travelers.
•	 Active supporters of the arts and metropolitan culture.
•	 Gardening and home improvement projects are priorities, while also taking advantage of services 

for home maintenance.

U R B A N  C H I C

Average Age: 45  |  Median Income: $108K

•	 Predominantly married couples. 
•	 Well-connected, well-educated, and financially stable 
•	 Nearly 40% of this demographic receives income from investments. 
•	 This population works in white-collar professions. 
•	 Avid readers and movie-goers

M ET  R O  R E N TE  R S

Avg Age: 32  |  Median Income: $67K

•	 Well-educated with an appreciation for fine arts, sophistication and education.
•	 Value socializing and social status. 
•	 Above the average income, they spend their money on rent, clothes, and latest technology. 
•	 Highly mobile. Many live close to their jobs and walk or take a taxi to get around town. 

G O L D E N  YE  A R S

Average Age: 47  |  Median Income: $173K 

•	 The wealthiest of all tapestry segments. 
•	 Aside from the expense for the upkeep of their lavish homes, consumers invest in themselves and 

their personal well-being by spending at upscale salons, spas and fitness centers
•	 Attentive to good nutrition, fitness and a healthy lifestyle

THE PEOPLE OF CORONADO LIFESTYLE 6
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T H E  F O R U M  C A R L S B A D

T H E  BE  A C O N

SAN DIEGOSAN DIEGO
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C O N V E N T I O N 

C E N TE  R
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1. Coronado Island Marriott Resort1. Coronado Island Marriott Resort

2. tidelands park2. tidelands park

3. coronado golf course3. coronado golf course

4. coronado shores 1500 units4. coronado shores 1500 units

5. cabrillo towers 756 units5. cabrillo towers 756 units

6. hotel del coronado6. hotel del coronado

7. the henry7. the henry

8. sprekles park8. sprekles park

9. vons9. vons

10. coronado high school10. coronado high school

11. orange ave11. orange ave

12. pt loma12. pt loma

13. naval air station island13. naval air station island

14. nicky rottens14. nicky rottens

15. coronado brewing company15. coronado brewing company

16. the landing 92 residential units16. the landing 92 residential units

17. 1st ave17. 1st ave

18. c avenue18. c avenue

19. bradley field19. bradley field

20. PUBLIC DOCK AND DINE20. PUBLIC DOCK AND DINE

21. ferry landing21. ferry landingCORONADO AERIAL 8



CORONADO FERRY LANDING SITE PLAN 9

site plan

AVAILABLE

RESTAURANT PATIO

LEASED

SERVICE AND PUBLIC AREA

COCINA 35

VILLAGE 

PIZZERIA

CORONADO 

COFFEE 

COMPANY

LIL PIGGY’S 

BAR-B-Q

LISA’S BOUTIQUE

HOLLAND’S BIKES 

AND BEYOND

LA CAMISA CORONADO

VOM FASS

SUP AND SADDLE

MISS MATCH

COLD STONE 

CREAMERY

SAN DIEGO 

TRADING COMPANY

BURGER KING

SPIRO’S GREEK CAFE

10,894 RSF

589 RSF

3,860 RSF 1,443 RSF

SWEET LIFE

CORONADO MERCANTILE

CAPTAIN CORONADO

LE PARFAIT

CRYSTALS 

AND MINERALS

T he  Ma ide n 
b y  S o c i a l  Sy n d ic at e 

( op e n i n g  2 0 2 7 )



CARRIE BOBB

CA Lic. 01382015

619.318.0453

carrie.bobb@CARRIEBOBBANDCO.COM

JIM RINEHART

Lic. 01527531

619.726.8557

jim@periscoperealestate.com

Julie Steinbeiss 

Lic. 02162652

619.405.3973

julie@periscoperealestate.com


